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How do you approach a potential editorial client?

1 todzy's makees, photographers have to he

more proactive taan ever besore, Stift competi-

lion, an overabundance of stock imagery and

diwinished warkels are some of he challenges
we fave. To sty competitive, pholographers nieed
study thelr markets and fully understond hovi they
wark,

Since edizarial publishars a2 a target market for
many outdoo~ photographers, | contactad photn
cditoss from a handful of leading magazines o ask for
their  un how besl Lo appruach and markel o
them. These edilors included Auy Lritelbery, phulog-
Taphy divector at Qutside magazine; Rob laggat,
farmer d-vector of photaguaphy at Men® Journal
2nd wehlag publisher ot aPhctoFditonenm; Scotc
Kirkwood, editor ot Notional farks magazine; and
John Nuhn, photography director of Aatisne] Wildlife.
Below are my yuestions in bold and 4 summary ol
their responses.

Are you open to receiving promotions/

‘worked with?

o> euch case, il vas Jear thal even in one glulled
wirkets with o mach ey, pholo editors are
chways on the lookout “or new talent and /or excep-
tiona wark,

“Absolutely! I'm always on the Inokout for new and
exciling " savs Duside’
dircetor Amy Fici.clberg, "Dircet mail and cm:
the very besl ways Lo do Uk Ko phoae calls pleas

Photusruphy dicector John Nubn adds, “We have
choays bean pen K new phatgraphers, thamgh with
mare pend images now availzble and fewer pages
o fill, it's “ncreasingly more difficalt ta hrezk i
National Wildlife. 1Ay advice -cmzins the same as iz
was 20 yoars ago—study the magazine, be sure your
images are as good as thoss in prin., and gel some
publishing credits frum smaller publicetions before
Jumpmg o natonal magazmes. [f you're new to
marketng your images, the latter also gives you some
Experiencs in the husiness end sn yan can be profes-
sioral n your dealings, Realize that most editors are
doing more today than they were years ago and are
jammed for time.”
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Can you describe a success nmentor
photo-heavy (eature thal you were particus
Tarly proud of and why,

Feitelberg recalls: “In the December 2009 issue,
photojournalist Marco di Lauro shol a story on Darfar
lor Outside. There ware lats el obstacles geting him
there with the writer for owltiple reasuns, but el the
end uf b duy, Marco cetwcoed witl soue of the uost
powerful irmages we hud run all yeaz T think it was
f case of an amazing, dedicated pharcgrapher nor
letti Ities of the assiy getin his way
and. instead, gping; ahout making, he hest imapes he
could. Ym very prou¢ of thaLstory anc gratelul for the
chance L work with him.”

Kirkwood recals: “A recenl piete on viv.] rights
sites in the South was realy well eaveuted by

1stherea self promotion or type of self promo-
tlon from a photographer that really Jumped
out at you?

“Yes, [ onee received a wetal first aid kit Like
you woulé fid i 4 Range Rover Gool an acver-
tising phatngrapher;’ aphatoeditarront publisher Rah
Hoggart tecalls, *T never hired the auy; 5o let. that he
A lesson: sanding out is different from petting hired,
You can stand cul all you want, butun.ess | like/need
vour photograghy; it docsn't matter a wihil”

Neational Parks megazine cditor Scow Kirkwood
sees sell promoliun in simple \ermas: “The most
extavagant Pring wa've ever Tereived is posteards,
And ['m hing 1 photograpAer, not a 1,
sa | think mast af shase packages are overkill,

We all know the old adage; study the magazine
youwanttocontribute to. Inanutshell, what to
you is a perfect pholo submission/propos

“Doing your homework is really imnortanc” says
Nuhn. “For csample we close cach issie about
three months before it hits newss.ands, so if you're
proposing something that needs L rut ina Ueveraber
Issue and you're lettiig me know fi December, It's
1o Late. P siready working on Marth, Also, i
praposing we dn a szary on Cuba hus we jns
story on Cuba, it's fcportant tn knows that, The best
Droposals are well rasearchec, have ideas where
secondary luncing comes in il its a really cxpensive
project, know what it will entail and, finally,
have the ability W exeewe at o high Jevel,

Kickwoud reiierates the need 1o do research; “Creal
Photos [even if they zre fram previans wark], a story
10 tell (e "“alcons” is not a story, “falcan reintrod:ic-
finn at Acadia Natinnal ark” is a story], drawng
parallels be.ween your pitch aad an article we did
in the Jast year ur twy is alvays helplul—showis that
vou read our magazine and kaow our style. | can't
el you how oy prople come o ws with sorics
ahore natianal farests—the name af the magazne
is National PARKS, Nat. anly did they nat: read the
magazine, they didn't even get t the end of anr fitle”

Ko maller you murkets, these editors all have the
same message: do the research, shaw anly superh
work, and farget your promotions to the intenced
pablication,

fo assist you in rescarching photo editor prefer-
sbain a copy of the 2011 Fhotagraphers
Market fron Welers Digest bouke. U conlo.ns listings
o thomsands of banks, magazines, newspapers,
galleries and ather husinesses that purchase phatn
raphy, Fach listirg provides impnrtant marketing
iformation for your poleavial clicnts, such as the
current Hhota buyer and how the picture buyer
prefors 1o be contacted. wwwarlistsmarketonline,
corais the ouline version of both the Artist’s & Graphic
Designer’s Markel aud Phuls Mo leet uuks.

whe

Jait and Meggan 1allar with Keyhole ¥
We'd met them a canple gears agn vihen they were
passing throngh 2.C. They showiad us snme of their
work, and we' liked it bul ncver had anything in
their neck of the woods. When we did, we called
them, and they devoted themselves o getting the
shoty we wanted—close-ups, wider shols, volor(ul
images, plency of penple—and then thay got many
shots we hadw't expected, e.g. groups of people
reenacting a march f-om years earlier. They made
atleast twe trips to the region, where same photog-
raphers would've done it in one to save tiee and
money. " hey were in teuch with the writer Lo know
she vras going o Lall aboul—they really went
the extra e, We got  great product. They ended
] vIth a great tear sheet, and we would vork vith
them again ot vecommend them in a rite, [+
you're starting off as a photographer. you can do the
bare minirrum, but it shows. Always try to ir1press
an editor—it may require you Lo invest more, but .
thenk ic always pays ofly'

When you need to tind a photographer, do yon
prefer to look at portfolios or websites?

“IU iy ineredibly impoctant for @ viocking phutog
Tapher taday to have a well- desigred, easy-to-use
weksite, The photos should he hig. Captions are
sreat” says Feitelberg. “And it must move and Ioad
cuickly—a oL ol loading and waiting lor animation,
music or Mash just gets n the viay

Maggurt eshoes Whe same, Always websiles ond why
2017 The wost is a fravtion of u purtfol.o”
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Cther books tiey may help you m croftng your
: Ry ' °

and PR hy David Heertuan Scoct; Art Marketing 507 hy
Constance Sicatt; Selfing Your Phatagraphy by Richard
Weisgrzu: and Sellphotos. com by Rohn Lnghe<

Charlie Borlend has been a pre wal photog-
rapher for 30 years. His images have been used
in muny mejor magezines, including Nalional
Geugraphic Advecture, Nevsvek, Outdoor Photog-
capbes, Oulside, Woren's Sport uad Filoess und
athers. Chenfie is vice president and cofoundar of
v fagstacl.com, on oxline picture ogency.
“The Rusiness of
OQutdoor and Neture Photogranhy,” b the Perfect
Picture School, wwveppsop.com and is publisher of
viwpronaturephotogropher.corn.
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